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Tornocg/Xpovoc & Boolkd otolyela

Location of answer Month of visit
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[ToLeC elval OL YWPEC OTLC OTTOLEC OLOUEVOUV;

Katavopn Seiyparog and Hv. Bacileto kat  AplOpog anavtioewv ava xwpa Stapovig

ItaAio 0 OXEON LE TLG TIPOAYHOTLKEC (autol mou amavinoav)
aditelc
o AEITMA
Survey distribution by country compared to actual - COUNTRY OF PERMANENT RESIDENCE
arrivals 28 EBvVIKOTNTEC
. UK; 1070

20% 82% ntou {ouv o€
80%
70% 25 Xwpec
60%
0% KOl O€E
120 nonew
20% 12% 13%

0%

UK Italy

“ Other Country; 70

M Actual arrivals ® Survey UK ITALY OTHER COUNTRY
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HALWKLO

e H mAewovotnta Twv
EPWTWUEVWV AV KEL OTLC
NALKLOKEC opadec 36-45 kal
46-55.

30%

25%

20%

15%
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26-35

Tourist age
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20%
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[ToTe TatLOevEeL KaBe nAkLakn opada;

Tourist age (When do age groups prefer to travel?)

0,
70% oot 6%

62%

60%
54%

50% 48% 49%

40%

32%

30% 29% 28%

27%

20% 17%

15% 14% 14%

11%

11%

10% 10% 9% 9%
? 6%
0
0% -
17-25 36-45 46-55 56-65 Older than 65

W AUGUST mJULY mOCTOBER SEPTEMBER

Mikp€c nAwkiec: louAlog/AUyouoTog MeyaAeg nAtkieg: ZemtepBplog/OktwhpLog



TL NAWKLOC
VoL auToL
TTOU

TasLOEVLOUV
KaBe punva;

45%

40%

35%
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15%
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5%
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13%

23%

Tourist age (Age groups by month)

39%
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Katavoun nAKLac
TOUPLOTWYV ava Ywpa

TPOEAELONC

7%

25%
23%

* M€Eoog 0po¢ NALKioG

Country of origin by age group
* |taAia:
39 €1n .

30%
2 27%
23%
20%
, , 14%
(36,5 €1n yLa veoug) 125
* Hv. BaoiAelo: o »
47 €1n
7 7 6% 6%

(44 £tn yLa veoug) » »

* [evikoc MEoocg opoc: I
0%

I
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HAWKloL O€
OXEON LE TNV

TTOAN HOVLIUNG
OLOLLOVNC
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Ekmaidevon

Tourist Education (All tourists)

B Post graduate

M College/University

H High school
Primary

M Secondary

* To 70% TwV TOUPLOTWV EXOUV
Noaveniotnulokn eknaidevon

70%

60%

50%

40%

30%

20%

10

0%

X

Tourist education (UK/Italy compared)

24% 24%
13% 14%

Post graduate College/University High school

mitaly UK

7%
.

Primary/Secondary

e Ot ltadol uTtepEYOUV eAayLoTa o€ OTL

adopad tnv MaveniotTnuLokn
ekmaibevon
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Level of education by city of origin
100%
90% 1%

g3% 84%

90%
8oy 8%
80%
., 75% 76%
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63% 65%
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* Eninedo sknaidsvonc ko dtadpiuion

e Kavte por oKL val oTOXEVUOETE TLC
TIOAELC:

TIP 1 Oxford, Venice, Sheffield, Brighton

LECW

Linked [}
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Vinviaio
eLoodnua

TOUPLOTWV

Meéooc Opoc Eloodnpatoc:

€ 3543

Monthly income

H Less than 2000
® Over 5000
2000 - 5000
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Monthly income by area of stay

Fiskardo 3.500 €

Assos 3.500 €

Mnvialo
eLoodnua ava
TIEPLOXN OLOLLOVNG
otnv Kepalovia

, , , Lassi 3.115 €
OL TOUPLOTEG HE TO HEYAAUTEPO UNVLALO
gLlo0dnua dtapévouv:
Argostoli 2.971€
Olokapdo, A
LG Kap OI 000 Agia Efimia 2.750 €
Avithos area 2.625 €

0 500 1000 1500 2000 2500 3000 3500 4000




Mnvialo
eloodnua
ava TTOAN
MOVLUNG
KOTOLKLOLC

[MOAELC e TO
HEYOAUTEPO pNviaio
gloodnua:

Brighton
Sheffield

Birmingham

Brighton
Sheffield
Birmingham
Manchester
Leicester
Nottinghamshire
Liverpool
London
Reading

Leeds

Derby

Stoke on Trent
Venice

Rome

Milan

Monthly income by city of permanent residence

I ——— 4.091 €

I ——— 4.036 €

I 4.000 €

I mmmmm————  3.723 €
= 3.714 €
= 3.700 €
[ mmmm——————n. 3.694 €
[ 3.671%€
I 3.633 €
. 3.588 €
I 3.446 €
I 3.324 €
I 3.100 €
I 2.852 €
I 2.783 €

0€ 500 € 1.000 € 1.500 € 2.000 € 2.500 € 3.000 € 3.500 € 4.000 €

4.500 €



TIP 2

e JWOTN oTOXeLOoN dtadpAonc avaloya HE TV
oyopooTiki SUvapn Tov Kowou

e Omotoc dlaBetel umtnpeoiec uPpnAov KOOTOUG
Kot oo (luxury tourism-real estate) kaAo sivail
VO OTOXEVOEL TLG OLAPNULOTLKEG TOU
npoomnaBeLlec (Adwords, Instagram, Facebook
K.0l) OTLC TLOAELC:

Brighton, Sheffield, Birmingham
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[Tou
OLOLUEVOUV
LLOVLLLOL OL
TOUPLOTEC
Qo TO Hv.
BaolAELO;

Manchester
London

Leeds

Reading
Birmingham
Brighton
Derby
Liverpool
Leicester
Stoke on Trent
Sheffield
Nottinghamshire
Wolverhamdton
Southampton
Bradford
Oxford
Nottingham
Eastbourne
Bristol

Bath

Wales
Southport
Cardiff
Portsmouth

Newcastle

City of permanent residence (UK)

I ———— 10%
. 9%
I —— 6%
I 5%
I A%
I 1%
I 3%
I 3%

I 2%

I 2%

I 2%

I 2%

I 1%

I 1%

I 1%

I 1%

I 1%

I 1%

I 1%

1%

I 1%

I 1%

1%

. 1%

. 1%

0% 2% 4% 6% 8% 10%

12%




TIP 3

e Kaumavieg eupeiag oTOXEVONG

e Mo SLAPNULOTIKEC KOLUTTAVLEC OTOXEUONG
neyaiou kowvou oto Hv. BaoiAelo emiAe€te va
SlapnULOTELTE OTLC TTOAELC:

Manchester, London, Leeds,
Reading




City of permanent residence (ltaly)

Rome | R mmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmmy 34%
Milan I 20%

Venice NN 12%

Turin [N 5%

| | U Florence M 5%
Bari NN 4%

OLOUEVOUV W —
LOVLULOL OL o
TOUPLOTEC i

Qo TNV s s
ITaA Lo e o

Verona [l 1%

Pistoia M 1%
Modena M 1%
Livorno Ml 1%

5% 10% 15% 20% 25% 30% 35% 40%




NEOI &

E[TANAANAMBANOMENOI




WAS THIS YOUR FIRST VISIT TO KEFALONIA?

EmavaAappovouevol
TouploTec

* To 64% Twv £pWTNOEVTWV
elye emiokedBel TNV
Kepalovid oto mapeAbov




* H Kedbalovia £xeL peyalo oplOuo
ENAVOAQUBOVOUEVWV TOUPLOTWV

e Kavte mpoodopEC OTOUC TIEAATEC OOLC YLOTL
UTTAPXEL LeyaAn TiiBavotnta va EavaeABouv

Tl P 4 * Awote to Website oo otouc meatec oac, LdLwC
O£ QUTOUC TTOU EKOVAV KPATNON OO UEYAAEC
NMAATPOPUEC KPATNOEWV. TNV enopevn dopa Oa
kAeloouv amevBelac e eoac.
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Social Media kat taéidt

Did you post about your trip to Did you post about your trip to Kefalonia/Ithaca on
) ) 3 Social Media? (by age gro
Kefalonia/Ithaca on Social Media? ' a7 (by age group)

70%
60%
50% 43%

ENO 40%

0, 2 o0

mVES 28; 155 > 22%
10% 5% 5%
0% .

17-25 26-35 36-45 46-55 56-65 Older than 65
ENO mYES

* OL LLKpOTEPEC NALKLEC elval TTOAU TtLo evepyec ota social media
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QRcodes & NFC

Have you ever scanned QR Codes with
your smartphone? (all visitors)

H | don't know what they are
mNO
W YES

Have you ever used NFC technology on your
smartphone (for wireless payments etc)?

1 don't know
what it is
26%
H | don't know what it is
mNO

H YES

120%

100%

80%

60%

40%

20%

0%

60%
50%
40%
30%
20%
10%

0

xX

Have you ever scanned QR Codes with your
smartphone? (by age group)

17-25 26-35 36-45 46-55 56-65 Older than 65

B | don't know what they are W NO ™ YES

Have you ever used NFC technology on your
smartphone (for wireless payments etc)? (by age

group)
17-25 26-35 36-45 46-55 56-65 Older than 65

B | don't know what itis BNO ™®YES
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BaBuoc xpnonc #Hashtags

Do you use #Hashtags on your Social
Media posts?

120%
100%
80%
60%
40%

ENO 20%

W YES
0%

Use of #Hashtags by age group

97%

82%
75%

60% 59%
40% 41%
25%
18%
i W E
|
17-25 26-35 36-45 46-55 56-65

mNO mYES

100%

0%

Older than 65
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[Tou epaBav yia tnv Kedpalovia;

60,0%

50,0%

40,0%

30,0%

20,0%

10,0%

0,0%

Where did you first hear about Kefalonia/lthaca as a holiday destination? (Repeat vs. First time visitors)

48 0%
29,2%
24,0%
21,7%
18,5%
12,2%
7,4“0 6,97
4,8% 5,0% 5,8% 5,1% > 6,1%
0,
2,7% . 11% 16%
. . |
As part of a travel package  Books/Travel guides | already knew about it Media (TV or Radio) Recommended by friends The Internet Travel agency Travel exhibition

REPEAT VISITORS

or relative

B FIRST TIME VISITORS

34
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INYEC TOUPLOTLKNC TANPpOPOpNOoNC yLoL TNV
Kedbalovia

Which of the following web sites did you visit to Which of the following web sites did you visit to
get information about Kefalonia? get information about Kefalonia? (First time
40% . visitors
34% 35% . )
35% 0% 31% 0% 38% .
30% 35% 32% 30%
25% 30%
20% 17% 1% 25%
15% 12% 12% ig:f 15% 130 1%
5 6 10%

so 4 oo l 4%
o H= > -

Facebook Google Hotel/Villa website Tripadvisor Wikipedia Facebook Google Hotel/Villa website Tripadvisor Wikipedia

N ltaly mUK N ltaly mUK



e Kaunavieg oto Tripadvisor

* To Tripadvisor kat€xel TAEov onpavtikn 0€on
otnv nAnpodopnon TWv TOUPLOTWV

Tl P 5 e Amariteitan mpoooxn otnv dtaxeipion tou
(amavtoelg o€ oxXOALa KtA)

* MpeneL va evtaxBet otnv dtapnuiotiki
oTPATNYLKN KAOE EMIXEIPNONC

tripadvisor
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[Tooo emnpeadovtol amno ta Social Media;

Social media influence by age group (First time

visitors)
120%
100%

100% 87%

80%

63% 67%
58%
60% e 51%49%
G 0,
10% 37% 33%
20% 13%
0%
0%

17-25 26-35 36-45 46-55 56-65 Older than 65

EBNO mYES

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

Social media influence per age group (All visitors)

66%

52%

48%

0,
35% 39%

25%

36-45

17-25 26-35

mNO

W YES

92%
86%

74%

18%

0,
[ —

46-55 56-65 Older than 65
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Accommodation booking method (First time vs Repeat visitors)

. 4%
Phone booking

. 16%
Included in package

Tporol
KPATNONG
VLo e - L
KoTtaAupa o L

Hotel/Villa website
22%

36%

3%

Airbnb

2%

0% 5% 10% 15% 20% 25% 30% 35% 40%

M First time visitors W Repeat visitors




Monthly income by time of booking
50%
46%

4 0,
2% 43%

40%

Mnvialo
eLoodnua
TouploTa o€

25%

26%

24%

OXEON LE TOV
XPOVO TIOU
KAVEL o .

6%
K I 5% 4% 4%
1 week or less 1 month 3 to 4 months 6 months More than 6 months

20%

17% 17%

10%
8%

M Less than 2000 = 2000 - 5000 Over 5000




70%

60%

[Tolouc
TPOTIOUC o
KPATNONC o
IPOTLLOLV
oL OLAPOPEC

43%

34%

26%
22% 1% 22%
(]

0,
20% 17%

Accommodation booking method by age group

50%

32%

6%
23%

18%

58%

19%

/ 14% 15% L5%
ALKLOLKE |
10%
10% 9%
p 7% 6% 6%
] 4%
( ; 3%
2%
0% ’ | I . . . [ | |
17-25 26-35 36-45 46-55 56-65 Older than 65
B Airbnb B At Travel agency Booking.com Hotel/Villa website M Included in package  ® Phone booking

4%



[TpOTILWUEVOL
TPOTIOL

KpAtTnonc ova
Xwpa
POEAELONG

50%

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

7%

2%

Airbnb

Accommodation booking method by country

46%

35%

22% 22%
19%
16% 15%
9%

At Travel agency Booking.com  Hotel/Villa website Included in package

M [taly mUK

4% 39

Phone booking




Car rental booking method (all visitors)

Online 37%

32%

|_| p O-[ L l,,]. (l’) HE V O L Car rental office (after arrival)

TPOTIOL
gvolkloonc

QLUTOKLVTOU s [ -

Phone booking . 3%

0

x

5% 10% 15% 20% 25% 30% 35% 40%




100% Percent of tourists that rented a car

75%

100%
90%
80%

[NooolL -

60%

VOLKLA(OUV
QUTOKLVNTO;

30%

50%

20%

10%

0%

All visitors Rented a car
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[Tooa evolklalopeva avtokivnTa
KUKAOPOPOULV;

Estimated number of rented cars hired by incoming airport tourists on the road per day in 2017

14000

12000 11584
10358
10000
8787 8689
8000
6000
4592
4000
2135
2000 .
’ MAY JUNE JULY AUGUST SEPTEMBER OCTOBER
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[1ote yivovTal

Ol KPATNOELC;

45%

40%

35%

30%

25%

20%

15%

10%

5%

0%

11%

5%

1 month

When did you make your travel arrangements?

42%

37%
34%
33%
20%
15%
4%
I

1 week or less 3 to 4 months 6 months More than 6 months

B REPEAT VISITORS M FIRST TIME VISITORS
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[1OTE ylvovTal Ol KpATNOELC;

To 92% TWV KPATNOEWV EXEL OL VEOL TOUPLOTEC EiVaL TIEPLOCOTEPO
oAokAnpwBOei 3 pvec ano kabe talidt  last minute

How far in advance did you book? (all visitors) When did you make your travel arrangements?

42%

45%
45%

40% 40% 37%
40%
34%
35% 34% 5% | 33%
30% 30%
25% 25%
20% 18% 20% 20%
15% 15%
’ 15%
10% % 11%
10%
5%
(]
0% —
0%

1 month 1 week or less 3 to 4 months 6 months More than 6 0% .
months ?
1 month 1 week or less 3 to 4 months 6 months More than 6
= 1 month = 1weekorless ®3to4months =6 months = Morethan 6 months W REPEAT VISITORS  ® FIRST TIME VISITORS months

48
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Me moLloucC

KOLVETE OLUTO
TO TaéLOL;

Who are you travelling with? - Full answers

My husband - wife or partner _ 38%
My husband - wife or partner, Child/children aged under 15 _ 12%
My husband - wife or partner, Other person(s) - 7%
Other person(s) - 7%
Other family / relative - 5%

My husband - wife or partner, Other family / relative - 5%

My husband - wife or partner, Child/children aged under 15, - 1%
Child/children aged 15 or older °

Myself - 1%

0% 5% 10% 15% 20% 25% 30% 35% 40%
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[TpOTLUNOELC TIEPLOXNC OLOLLOVNC

Skala

Lassi
Argostoli
Sami
Fiskardo
Lixouri
Lourdas
Assos

Other area (Kefalonia)
Avithos area
Poros

Agia Efimia

Other area (Ithaca)

Where do first time visitors go?

I — 16%

[ 13%
I 9%
I 3%
I 7%

I 6%

I 5%

I 4%

I 1%

I 4%

I 3%

B 1%

0% 5% 10% 15%

Where do repeat visitors go?

20% Lassi
Skala
sami [ 1%
Argostoli | NG 10%
Avithos area [N o
Lourdas |G o
Fiskardo NG o
Agia Efimia || NG -
Lixouri [N 2%
Assos I 3%

poros [l 1%

20% 25% 0% 5% 10% 15%

20%

20%

20%

25%
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30%

25%

20%

15%

10%

5%

[TPOTLUNOELC TLEPLOXNC VO TTOAN TIPOEAELONC

30%

25%

20%

15%

10%

5%

0%

9%

Birmingham

19%

14%

12%
2%
. 0%
& <3 o N

2% 2%
HE B
N ) > o N Q>
o o & S < N
& 3 > X N Q& o P
o S X i > ]
A{;‘(\O <<<° A \,o
V
London
16%
10% 10%
0, 0,
4% 25, 5% 5%
2%
[ o
2 N > )
& vfo" o q} »7"’ -+°° 0@ Qo‘o
& S NN
¥ &
V

28%

0%

o Q/’b

2 N
&
o

24%

14%

Manchester
25%
22%
20%
15% 13%
Lo 12% 119 12%
0
10%
© 8% 7%
5o, 4%
0
1% I 1% 0%
0% | |
R A\ ) 2 (] 5N Q ) 3 N < >
& & L F & &L r—,@@ c}éb\ &
Y & Yoo x s \90 N ¢
v?o\ v Vgé\ « 0’5\
Liverpool
30% 27%
25%
0,
20% 19%
15% 14%  14%
10% 8%
5%
5% 3% 3% 3% 3% 3%
0%
. 0 E* 0 N 0
S 2 K SN B B
‘(s/\\(o Qqé;} V‘ o“"’Z§ \")lb‘ \:b \>+0 &b QOK %’b C\)b Qflé
& ¥ @’&"\ < &
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Atavuktepevoelc ava repoxn (M.O.

Nights spent (First time vs Repeat visitors)

10,0
8,8
9,0 86
8,4 84 8,4 8,4 8,3 !
8,2 8,2 , g )
79 1 7,9 go &1 8,0 81 81 82
8,0 7.6 ’
71 73
7,0
6,3
6,0
5,0
4,0
3,0
2,0
1,0
0,0

Poros Argostoli Lourdas Agia Efimia Lassi Lixouri Skala Fiskardo Assos Sami Avithos area

B FIRST TIME VISITORS ~ m REPEAT VISITORS
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[Tou codeVEL;

While you were in Kefalonia/lthaca,did you spend
money on any of the following? (select all that

apply)

Restaurant 89%

Cafeteria 72%

Activities/Attractions 67%

Bar/Club 50%

Gifts/Souvenirs 48%

42%

Supermarket

Taxi 16%

Local Events 14%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

100%




Average spending per person while on the island by area (first
time visitors throughout holidays)

Fiskardo

783 €

Skala

690 €

Sami 653 €

Lassi 651 €

Lourdas

QVQ TIEPLOXN;

Lixouri

634 €

[Tooa €¢odevEL

625 €

5]
~
~
h

Avithos area 565 €

552 €

Argostoli

Assos 540 €

0

ah

100 € 200 € 300 € 400 € 500 € 600 € 700 € 800 € 900 €
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TLevtumtwon Owvel n Kedpalovia o€ oxeon UE
TO KOOTOC ayaBwv Kol UTINPECLWV,;

Was this more or less than you had If you were asked to characterize
calculated on spending? Kefalonia/Ithaca as a tourist destination,
would you say it was a:

M AS CALCULATED B High cost destination

AS CALCULATED WLESS M Low cost destination

72% = MORE ® Normal cost destination

Very high cost destination
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[Tou todeav TEPLOCOTEPO KOL TIOU ALlYOTEPQL
QTIO 000 TEPLUEVOAV;

8,00%

6,00%

4,00%

2,00%

0,00%

-2,00%

-4,00%

-6,00%

-8,00%

-10,00%

1,79% 1,33%

Agia Efimia Argostoli

Visitors spending more than they calculated on average (by area)

6,25%
1,03%
0,00%
Assos Avithos  Fiskardo Lassi Lixouri Lourdas Poros Sami -8l
area -1,20%
-4,17% -4,00%

-5,04%

-7,41%
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Sights visited (all visitors)

Argostoli central square | 6%
Sami/Agia Efimia area | . 559
Myrtos beach | 46
Melissani Lake | /5%
Skala village [N 6
I_l O l_a Fiskardo village [ NRIENEGEE ¢
Lassiarea | 6%

O(& LO 6 é ata pssos viloge I 25
E 7-[ LO K é HT O VT a L; De Bosset Bridge in Argostoli | N 6%

Drogarati Cave | 3%
Lixouri area [N 23
st. Gerasimos Monastery || NEHEINGgGgGgEE 1°%

Folklore Museum/Argostoli [ I 7%

Ainos Mountain [ 6%

0% 10% 20% 30% 40% 50% 60% 70%




[ToLa
aclobeata

ETILOKETITOVTOLL
000l EpYovTal

npwtn ¢opa;

Sights visited by country (first time visitors)

Melissani Lake UGS SO Y,
Argostoli central square NI 6, M
Sami/Agia Efimia area NGNS 6,
Myrtos beach [ NGNS
Skala village  INESEEND OY,E
Lassiares NGNS,
Fiskardo village ISP SN
Assos village ISEGIIINEN2IY N
Drogarati Cave [ jSigIN]SYN
Lixouri area [ jSGEINN]400N
De Bosset Bridge in Argostoli ISR
St. Gerasimos Monastery ZigHINII2SsNN
Folklore Museum/Argostoli  JGASg

Ainos Mountain ZiigSSgl

0% 10% 20% 30% 40%

M [taly ®mUK

50%

60%



[Tolwa actoBeata
ETILOKETTTOVTOLL

QUTOL TToU
EXOUV
cavapbet;

Argostoli central square

Sami/Agia Efimia area

Myrtos beach

Melissani Lake

Lassi area

Fiskardo village

Skala village

Assos village

De Bosset Bridge in Argostoli

Drogarati Cave

Lixouri area

St. Gerasimos Monastery

Folklore Museum/Argostoli

Ainos Mountain

Sights Visited by country (repeat visitors)

e 3%

EeEs 2%

BAa 23
eEa @ 19%
B3 19% @
o 18%
7 18%
%
g 12%
%
2%
0% 5% 10% 15% 20% 25% 30% 35%

M [taly mUK

40%

45%




Melissani Lake/Drogarati cave visitor comparison

45%

MeAlooavn

23%
22%

ApoyKkopatn

Drogarati Cave Melissani Lake Both




* Eviaio siottiplo yra MeAiooavn/ApoyKkapartn
* MOvo oL pLoot emokenteg TN MeAlooavng
-|-| P 6 ETILOKETITOVTAL TN APOYKOPATN

* Eva eviaio glotriplo mov Oa mwAeitat otnv
MeAwooavn Oa avéave tnv emokePLpotnTa

TNG ApoyKapatng
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Areas visited (all visitors)

[Toleg MeploxXeG | - S .
NG
Kepaloviag

ETILOKETITOVTOL s [ -

000 £LVOL OTO
vnol;




ATOPA TOMIKQON MPOIONTQN




OL TOUPLOTEC
ayopalouV

TOTULKA
npolovta

60%

50%

40%

30%

20%

10%

0%

Did you purchase any locally produced products,
such as olive oil, wine, honey, cheese, etc.? (by
country)

56%

Italy UK

ENO mYES




TPOIO2 ETTIAOIH2

E2 TIATOPIQN
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POAoC Twv reviews otnv €MAOYN €0TLATOPLWV

) ) ) ) o Did you view online reviews before visiting a
Did you view online reviews before visiting a restaurant in Kefalonia/Ithaca? (by age group)

restaurant in Kefalonia/Ithaca? L00%

92%
70% 66% . 89%
(]
60% . 79%
80% 74%
52% 70%
50% 48% 70%
0
59%
60%
40%
34% 50%
41%
30% 40%
30%
30% 26%
20% 21%
20%
11%
10%
10% I 8%
NO YES 17-25 26-35 36-45 46-55 56-65  Older than 65

W REPEAT VISITORS ~ mFIRST TIME VISITORS ENO mYES



POST TRIP
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A-IOANOIH2H
IKANOTTOIH2H

WORD OF MOUTH
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Oa atloloynoete tnv KedpaAovid o€ KATIOLO
Website;

After visiting Kefalonia/Ithaca, will you rate this destination on any website or Social Media? (by age group)

90% 85%

5 77%
80% o 6
69%
70% °
62%
60%
50% 50%
50%
40% 38%
31%
0,
30% -
23%
0,
20% 159%
10%
0%

17-25 26-35 36-45 46-55 56-65 Older than 65

ENO mYES




Dr. Agisilaos Konidaris, July 2018 Tourist Satisfaction - All visitors

Quality of road signage [T 150 D Eo/————|"

Quality of road network [T 1200 PSS

Shopping 35% - S—
Availability of tourist g —p—
Information -
Nightlife/Entertainment 38% D - S——
B / Availability gf.chlld friendly EVA —_—
a O activities
Friendliness of the local A —_—
/ people
L K av O ’ ‘ O l_ r] 0 r] q Cultural/Historical attractions 55% —
_[ U L _[ / V Quality of food and dining 5% —
p Overall cleanliness B7% s
7
e 8 -[ L K E q Climate/Weather 72% T
Quality of accommodation 61% - | S—
Personal safety 76% 1T
Natural environment 79% T
Overall TG0, —
0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

> Very satisfied m Satisfied




Dr. Agisilaos Konidaris, July 2018 Tourist unsatisfaction (First time visitors)

Overall unsatisfaction |[T205" IRSO
Climate/Weather |™2%. 1%
Natural environment |10 B20o%
Personal safety ‘1'%'—
Overall cleanliness [T 20 TS

A
B ae | I O q Quality of accommodation % Tsm—

Friendliness of the local people 3% —

LKOVOTIOLNONC "
TO U p LGT(bV Cultural/Historical attractions 700~ IEEENSEE—

/ Availability of tourist Information 4% D L S—
a p V r] [ l- K E q Availability of child friendly activities 5% —_—

Nightlife/Entertainment 1% —

Shopping T o —
Quiality of road network R —
Quality of road signage 11% —_—
() 5% 10% 15% 20% 25% 30%

* Very unsatisfied ™ Unsatisfied




|Kovorotnon
ava TTOAN

LOVLHNG
OLOLLOVNC

Overall satisfaction by city of residence (scale of -2 to +2)

Wolverhamdton
Bradford

Derby

Leicester
Sheffield
London
Birmingham
Brighton

Venice

Reading
Liverpool
Manchester
Leeds
Nottinghamshire
Rome

Stoke on Trent

Milan

I 1,833

I —— 1,818

I 1,706
I 1,650
I 1,647
I 1,630
I 1,615
I m——— 1,600
I ——— 1,588
1,569
I 1,559
I —— 1,486
I m——— 1,452
1,438
I 1,434
I — 1,429
I — 1,250

0,000 0,200 0,400 0,600 0,800 1,000 1,200 1,400 1,600 1,800

2,000
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Word of Mouth

Will you recommend
Kefalonia/Ithaca to others as a
holiday destination? - All visitors

NO PROBABLY NOT SURE PROBABLY YES
NOT

70%

60%

50%

40%

30%

20%

10%

0%

Will you recommend Kefalonia? - First
time visitors

65%

24%

6%

3% 2%
- = B
NO PROBABLY  NOTSURE  PROBABLY YES

NOT




Word of
Mouth ava

TTOAN HOVLIUNG
KOTOLKLOLC

Bradford
Nottinghamshire
Birmingham
Venice

Reading

Stoke on Trent
Wolverhamdton
Leicester
London
Liverpool

Derby

Sheffield
Brighton
Manchester
Leeds
Rome
Milan

Southampton

Will recommend Kefalonia by city of permanent residence

I mmm———— 2,000
Iy 1,875
I 1,816
I 1,778
I 1,765
I mm—— 1,762
. 1,750
I —— 1,750
1,7,
I 1,735
I mm— 1,735
1,708
I ——— 1,700
1,654
I 1,639
[ — 1,604
1,469
I —— 1,300

0,000 0,500 1,000 1,500 2,000

2,500




ER2TTPAZEI2 ATTO
E2EPXOMENO TOYPI2MO

(2017)




Elompaéelc amo agpodpopto 2017/2013

‘Eto¢ Aditerc MO €€06wv ZUVoOAo slomtpasewv (eKt.)
2013 198031 €767 € 151,88 &k.
2017 266549 €651 € 173,52 &«k.

M.O e£66wv/toupiota: -15,2% ElonpaceLc:
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KAQOOC eVOLKLAONC OLUTOKLVNTWY

e Aebopeva:
* 75% dnAwoayv OTL Evolkiaoav auToKivnTo
* €30/nuépa evolkiaonc kata M.O
e Evolkioon yla 7 NUEPEC

Ewontpacelc (exktipnon): €20,4 k. - €41,68 &k.
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KAQOOC E0TLATOPLWV

e Aebopeva:
* 89% £dayav o€ E0TLATOPLO
e €15/atopo/yebua
* 1 popa TNV NUEPA yLa 8 NUEPEC

Ewonpacelc (exktipnon): €28,26 k.
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KAaOoc EevodoyelwV/KATOAU LATWVY

e Aebopeva:
e 2,2 occupancy ava SwuATLo
e 8 Bpadia kata M.O.
* £€60/61ovukTEPeELON Katd M.O.

Ewonpatelc (ektipnon): €57,8 &k.
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2> UVOAO ELOTIPACEWV OTTO ALEPOOPOLO

>UVOALKEC EloTtpacelc (ektipnon):

€231,32 &k



XAPAKTHPI2ZTIKA TOYPI2TQN ANA TMTOAH

MONIMH2 AIAMONH2

ENOTHTA 5



Ertippon
QIO T
Social Media

Bradford
Wolverhamdton
Birmingham
Rome

Milan

Liverpool
Brighton

Leeds
Southampton
Leicester
Reading

Stoke on Trent
Nottinghamshire
London

Derby
Manchester
Sheffield

Venice

0%

Tourists that were influenced by Social Media

I —— 36%
I ——— 33%
T 33%
I 28%
T 23%
T 26%
I 26%

I —— 23%

I —— 20%

I —— 20%

I ——— 20%

I ——— 19%
I 19%
I 19%
I 18%
I 18%

I 18%

— 12%

5% 10% 15% 20% 25%

30% 35%

40%




Most likely to return by city of permanent residence

Nottingham I 70%
Milan I 57%
Rome | —— 56%
Leicester NN 45%
Sheffield I 45%
Liverpool I 43%

|—| Le av O,T r] Ta Wolverhamdton I 42%

Venice I 41%

ETLOTPOPNG o e

Nottinghamshire INIIEEEEEGEGEGEGGEGEGEN— 27%
Derby I 26%

GT n V Bradford I 25%

/ Brighton NGNS 24%

KECI)O()\OVLQ s ——— 5
Oxford IS 20%

Manchester NN 18%

Reading NN 13%
Southampton I 9%

Stoke on Trent NN 9%
Birmingham NN 7%

0% 10% 20% 30% 40% 50% 60% 70% 80%
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* JUMMETOXN OE EKOEOCELC

* Me Baon TLC AmavtNOELC Yo To BaBuo
LKavoTtolnonG Kat TNV mbavotnta EMOTPOPNC

otnv Kepalovia Ba emeleya KATOLO TOUPLOTLKN
€kBeon oe pLa oAn tn¢ Kevtpikng AyyAlog
Tl P 7 (')T[(L)C TLX. N éKeEO'I’]Z

LS

oy &

AT T s

De?cinations The Holiday & Travel Show

@ 17-20 Jan 2019 ( remind me )
@ EventCity, Manchester, UK

e ErtutA€ov onwaodnmote Oa CULLUETELXQ OE
ekBeoelc oto MAavo kot tn Pwun



[ToLol
aoyoAouvtal
MEPLOCOTEPO
LLE Ta Social
Media;

Venice

Liverpool

Stoke on Trent
Rome

Brighton
Southampton
Milan
Nottinghamshire
London
Reading

Leeds
Manchester
Sheffield
Wolverhamdton
Leicester

Derby
Birmingham

Bradford

Social media savvy tourists by city of permanent residence

I 72%
I —— 68%
T 67%
T 62%
T 62%
T 60%
T 59%
I —— 56%

I — 55%

I ——— 55%

I —— 55%

I —— 53%
I 53%
I 50%
I 50%
I 50%
I 49%

I — 45%

0% 10% 20% 30% 40% 50%

60% 70%

80%




 Real Estate

« HmoAn tou Sheffield cuykevtpiivel GAa ta
oo paLTNTA XOPOKTNPLOTIKA EVOC OlyOpaoTH)
-|-| P 8 akwvntou otnv Kepaiovia: uPpnAo elcodnua,

KOAEC EVIUTIWOELC VLA TO VNOL Kol LEYAAn
rniBavotnta va to emokedBel Eava

e Aladnuioteite peow Adwords kat Social Media

oto Sheffield




2YTKPI2H 2TOIXEIQON ME EPEYNA 2013

ENOTHTA 6
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Exmaldevon touplotwy

60%

50%

40%

30%

20%

10%

0%

0% 1%
——

Primary

Tourist Education

40%

| I

Secondary

w2017 m2013

55%

40%

College/University

19%
15%

Masters/PhD




Xpnon QRcode

Yes, | have scanned Qrcodes

30%

28%

25%

20%

17%

15%

10%

5%

0%
2017 2013




Word of Mouth

Will you recommend Kefalonia/lthaca to others as a holiday destination?

80%

74%

68%

70%
60%
50%
40%

30%

21% 20%

11%
3%
1% 0%
[ —

YES PROBABLY NOT SURE NO

20%

10%

0%

w2017 m2013




AyopQ TOTILKWYV TIPOLOVTWV

Did you purchase any locally produced products, such as olive oil, wine, honey, cheese etc.?
70%

62% 63%

60%
50%
40% 38% 37%
30%
20%
10%

0%

YES NO

w2017 m2013




[Vwun yLa KOOTOoC MPOOPLOUOU

If you where asked to characterize Kefalonia/Ithaca as a tourist destination, would you say it was a:

90%

83%

80%

74%

70%

60%

50%

40%

30%

20%

14%
11%
9%
10% 7% b
0%
Low cost destination Normal cost destination High cost destination Very high cost destination

w2017 m2013
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'EcodQ

Average spending

780 €

767 €

760 €

740 €

720 €

700 €

680 €

660 € 651 €

640 €

620 €

600 €

580 €
2017 2013




[TOTE €ywvav OL KPATNOELC;

How far in advance did you book your holiday?

45%

40%

40%

37%

18%

359% 34%
17%
14%

30%
25% 24%
20%
15%
10% 8%
6%
5%
2%
0% .

1 week or less 1 month 3 to 4 months 6 months More than 6 months

w2017 m2013

101




BaBuoc tkavomoinonc

Overall how satisfied are you with your holiday experience in Kefalonia/Ithaca?

70%

62%
59%

60%
50%
40%
30%

35%
20%
8%

30%
4%
0,
| ——

Very satisfied Satisfied Neutral Unsatisfied Very unsatisfied

10%

0%

w2017 m2013

102




2YMMNEPA2ZMATA

ENOTHTA 7



* O touplopocg tne KedaAoviac Bpioketal cadwc oe
avoOLKn mopeia

* To Word of Mouth amnoteAel otpatnyLko Hog
nAgoveKTNUO adoU €XOULLE TIApa TIOAAOUC
ETMOVOAAULBAVOUEVOUC TOUPLOTEC

* To eminebo TwV TOUPLOTWV TOCO HOPDWTLKA OCO KOlL O

Z U MT[E p 040) “(x'[(] ayopaoTiki SUvapn eivatl apketd vPnAd av Kot Katd T

neplodo tNC kpiong Exel pewwBel
( 1 ) * OLKpATAOELC yivovTal OAo Kal TLo VwPLc

* H nmpooektikn avaAuon Twv 6e60UEVWY TNG EPEVVOLC
LUrtopel va odnynoet o EekaBapec eMAOYEC TOOO OE OTL
adopa tnv dtadpnuon kot to marketing amo tnv nAsvpa
TWV ETIOLYYEALLATLWV OO0 Kall Toug opeic
(Anmoc/NepudpEpeLa) yLo To ou MPEMEL Vol Swoouv

Bapoc.
=N




H ¢duvon tng KedbaAovidc kat n aicbnon mpoowrikig
aoPAAELOC TWV TOUPLOTWV aroteAoUV ta Baotkd
TTAEOVEKTHLLOTAL TOU TOTIOU HOG

* Baolko mpoBAnpa amoteAel n kataotoon Tou 06LkoU
SLkTUOU Kall oL Tivakideg

* OLTOUPLOTEC LLE ONUAVTLKN OLKOVOULKH ETILGAVELDL
KAElVOUV SLOKOTIEC APKETA VWPLC

Z U I.UT.E p do- Mata * To TripAdvisor mailel moAU onUAVTIKO POAO OTNV
EVNUEPWON YLOL TOV TPOOPLoUO Kedalovid

( 2 ) * Ta Social Media ennpedlouv KUPLWC TOUG VEOUC O€ NALKLAL

TouploTeQ

* Qo TPETEL VA YIVEL OpYOVWUEVN TIPOOTIAOEL YLO VAL
StatnpnOei to uPnAo entimedo ToupLoTWYV KAl val
QVTLUETWTILOTOUV TILOAVEC CUVETIELEC TOU overtourism oto
HUEAAOV




Fuyaplotw

Ap. Aynoilaog Kovidapng

Entikoupog KaBnyntng

Tunua Wnowakwv Meowv kat Emikowvwviog
TEl loviwv Nowv
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